
1. Search: Where we’ve come from…

2. Search/SEO Evolution

3. SEO in the AI era

4. Panel discussion

5. Questions

Andre Van Kets
Co-Founder
Discover Africa Safaris

Today’s agenda

ATTA WEBINAR

https://www.discoverafrica.com/


ATTA WEBINAR8 MAY 2025

Search Engine Optimisation

where we’ve come from…



A quote about SEO and AI
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“Everything has 
changed…. 

Absolutely nothing’s 
changed…”



Before Google… “the 90s”
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Google launches 1998
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Google growth…
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Search has evolved…
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45B
searches
per day
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Search has evolved…
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Search Engine 
Optimization



Search has evolved…

ATTA WEBINAR8 MAY 2025 Neil Patel: Video link

https://www.linkedin.com/posts/neilkpatel_googles-golden-age-is-coming-to-an-end-activity-7305580526663303170-iDA_/?utm_source=social_share_send&utm_medium=member_desktop_web&rcm=ACoAAACl2ZsBniVIuHxjn9rtWU3TN_mDJgFi18Q


Search has evolved… So have we…
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Back to AI
 and travel…
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Can AI deliver traffic, 
travel enquiries and 

bookings?



Does AI drive TRAFFIC?

ATTA WEBINAR8 MAY 2025 Source: SearchEngineLand - how to view your AI / LLM traffic in Google Analytics

https://searchengineland.com/segment-llm-traffic-ga4-449127#:~:text=First%2C%20you%20want%20to%20create,click%20on%20Add%20new%20channel


Does AI drive TRAFFIC?

ATTA WEBINAR8 MAY 2025 Source: SearchEngineLand - how to view your AI / LLM traffic in Google Analytics

^.*ai|.*\.openai.*|.*copilot.*|.*chatgpt.*|.
*gemini.*|.*gpt.*|.*neeva.*|.*writesonic.
*|.*nimble.*|.*outrider.*|.*perplexity.*|.*

google.*bard.*|.*bard.*google.*|.*bard.*
|.*edgeservices.*|.*astastic.*|.*copy.ai.*

|.*bnngpt.*|.*gemini.*google.*$

https://searchengineland.com/segment-llm-traffic-ga4-449127#:~:text=First%2C%20you%20want%20to%20create,click%20on%20Add%20new%20channel


Does AI drive ENQUIRIES?

ATTA WEBINAR8 MAY 2025 Source: SearchEngineLand - how to view your AI / LLM traffic in Google Analytics

https://searchengineland.com/segment-llm-traffic-ga4-449127#:~:text=First%2C%20you%20want%20to%20create,click%20on%20Add%20new%20channel


Does AI drive revenue?
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How reliable is AI?



AI caveats

ATTA WEBINAR8 MAY 2025 (PhD in philosophy of machine learning) - Link

https://www.linkedin.com/in/ravit-dotan/


AI caveats
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AI caveats

ATTA WEBINAR8 MAY 2025 Source: https://storytellingedge.substack.com/p/ai-search-is-broken 

https://storytellingedge.substack.com/p/ai-search-is-broken
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Is Google’s AI 
Overviews affecting 

travel queries?



SEO in the AI era
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Not much yet…



SEO in the AI era

Source: https://www.linkedin.com/posts/activity-7321491939973873666-CY0O/ ATTA WEBINAR8 MAY 2025

When Google’s new 
AI Overviews appear 
in search results, 
click-through rates 
for the top organic 
result drop by 34.5%.

https://www.linkedin.com/posts/activity-7321491939973873666-CY0O/
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Is traditional SEO dead? 



Is traditional SEO Dead?
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No. SEO is not dead.
But it is evolving.



Is traditional SEO Dead?
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“Think of AI platforms as a layer 
or interface that lives on top of 
existing platforms.”



Is traditional SEO Dead?
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What SEO changes must we 
make to win in AI Search?



Not much.

But… our focus may need to 
shift a little.

What must we do differently?
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SEO vs AI optimization

ATTA WEBINAR8 MAY 2025 Source: 
https://www.aleydasolis.com/en/search-engine-optimization/seo-vs-geo-optimizing-for-traditional-vs-ai-search/ 

https://www.aleydasolis.com/en/search-engine-optimization/seo-vs-geo-optimizing-for-traditional-vs-ai-search/


User Search Behavior
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https://www.aleydasolis.com/en/search-engine-optimization/seo-vs-geo-optimizing-for-traditional-vs-ai-search/ 

https://www.aleydasolis.com/en/search-engine-optimization/seo-vs-geo-optimizing-for-traditional-vs-ai-search/


Optimization Areas
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https://www.aleydasolis.com/en/search-engine-optimization/seo-vs-geo-optimizing-for-traditional-vs-ai-search/ 

https://www.aleydasolis.com/en/search-engine-optimization/seo-vs-geo-optimizing-for-traditional-vs-ai-search/


Goals and Metrics
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https://www.aleydasolis.com/en/search-engine-optimization/seo-vs-geo-optimizing-for-traditional-vs-ai-search/ 

https://www.aleydasolis.com/en/search-engine-optimization/seo-vs-geo-optimizing-for-traditional-vs-ai-search/


What must we do differently?
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8 SEO Pillars SEO

Technical health ✅
Keywords ✅
Content ✅
Links ✅
UX (& Site speed) ✅
Structured data / schema ✅
E-E-A-T ✅
Brand authority ✅
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What must we do differently?
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SEO in the AI era
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Panel discussion
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“For 20+ years, we’ve been 
making websites for Google. 

Now we need to make them for 
people…”
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“SEO practitioners are 
obsessed with link building. 

Traditional marketers focus on 
brand building.”

What to do in the age of AI?
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Google’s AI Overview is a huge 
driver of “zero click search”. 

“Is this Good, bad or ugly for 
DMOs and travel orgs in 

general?”
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“What role does video play 
in the AI search era?”
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“What are your top 3 
recommendations for helping 
individual tourism operators & 

hospitality businesses be found 
in AI Search on 

a) Google AI Overviews 
b) SearchGPT and 

c) Perplexity please?”
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“Any voice search ideas to help 
individual tourism businesses to 

get found?”
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“Is there a correlation between your 
website content and AI search results?

I.e. is it necessary to be SEO optimized so 
that the LLMs can see you and give 

favorable search results when clients 
search on AI platforms?”
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“Any expert tips for optimising 
videos for Google “Circle to 

Search”? ”
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“What’s next for Google budgets 
we have?”
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“How do you suggest we interact 
with AI, is it recommended that 

we use it? 

If so, how far should we take it, 
surely, we cannot be fully relying 

on AI?”



SEO in the AI era
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Q&A



Sources
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1. Search Everywhere Optimization - 
https://www.linkedin.com/posts/neilkpatel_googles-golden-age-is-coming-to-an-end-activity-7305580526663303170-iDA_/ 

2. Measuring AI traffic in Google Analytics - https://searchengineland.com/segment-llm-traffic-ga4-449127 
3. AI is broken - https://storytellingedge.substack.com/p/ai-search-is-broken 
4. AI Overviews impact on traffic - https://www.linkedin.com/posts/activity-7321491939973873666-CY0O/ 
5. SEO vs AI optimisation - https://www.aleydasolis.com/en/search-engine-optimization/seo-vs-geo-optimizing-for-traditional-vs-ai-search/ 
6. Zero click searches - https://www.semrush.com/blog/zero-click-searches/ 

https://www.linkedin.com/posts/neilkpatel_googles-golden-age-is-coming-to-an-end-activity-7305580526663303170-iDA_/
https://searchengineland.com/segment-llm-traffic-ga4-449127
https://storytellingedge.substack.com/p/ai-search-is-broken
https://www.linkedin.com/posts/activity-7321491939973873666-CY0O/
https://www.aleydasolis.com/en/search-engine-optimization/seo-vs-geo-optimizing-for-traditional-vs-ai-search/
https://www.semrush.com/blog/zero-click-searches/

